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RESOURCE SHARING

Active Places Demonstration Project Funding
Deadline March 4, 2016
Information Webinar January 27, 12:30PM

http://www.centerforpreventionmn.com/our-

funding
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approach/how-we-work/funding-initiatives/available-

To shake things up we are going to start our calls a little differently and open with an
opportunity to share an interesting or helpful new resourece. It can be local, regional

national. Technical or soft skills. If you thought it was interesting, odds are other will as

well.

Active Places demonstration projects are temporary, low-cost projects that aim to build
momentum for future, long-term changes within a community. They must contribute to a
long-term goal of making a community more accessible to all types of physical activity,
including walking and biking. Active Places demonstration projects could include popup

parks, temporary “bumpouts” at busy intersections and temporary plaza/gathering

spaces.
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SRTS in Tribal Communities:
http://saferoutesinfo.org/sites/default/files/SRTS
brief tribal.pdf

Oberstar Award - http://saferoutesinfo.org/srts-
award-2016

Hubsmith Safe Routes Champion Award -
http://saferoutespartnership.org/who-we-
are/hubsmith-safe-routes-champion-award
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SOLICITATION UPDATE




Infrastructure and Planning Assistance solicitations

= Infrastructure

= 21 applications for over $4.9 million
dollars ($1.7 available)

= Planning Assistance
= 31 applications for 140 schools
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Summary

= Fall of 2014 -
Planning began
= Good Timing!
= Funding Transition
= Steering committee
= Bringing together
partners to create a
plan
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Participants in Process

State Department of Health
MnDOT

Department of Education

City and County governments
Regional Planning Commissions
Traffic Safety

Schools and Districts
Non-profits

Health Organizations
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Wide array of partners participated. While MnDOT convened the plan and steering
committee, many partners are listed as owners of tasks.

As we walk through these, think about how you or your work may plug into the bigger
picture.

Discussion at the end.
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Vision:

= Minnesota is a state where
all students can walk and
bicycle on routes that are

safe, comfortable and
convenient.
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| may read slides. Please don’t judge me, there are people on the phone without a screen.
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= Increasing Awareness

= Supporting Local Efforts
= Sustaining Coordination
= Policy and Planning
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Increasing Awareness:

Brand Identity — developing a logo and brand identity system for SRTS in Minnesota.

Marketing Plan — develop a state wide marketing plan (2015 _ that describes
advertising and marketing over the next five years (2015)

AWARENESS CAMPAIGN — (think Michelle Obama’s Let’s Move)

Supporting Local Efforts
Sustaining Coordination

Policy and Planning
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Increasing Awareness

=Brand Identity
= Marketing Plan

= Awareness Campaign

& (38 RouTES

Increasing Awareness/Visibility
Brand Identity
In 2015, develop a logo and brand identity system for MNSRTS.

Marketing Plan

In 2015, develop a state-wide marketing plan that describes the advertising and
marketing efforts over the next 5 years.

Awareness Campaign

In 2015, create an awareness campaign that reaches target audiences in Minnesota
about SRTS and its many diverse benefits.
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= Resource Center
= Curriculum and Training
= Mapping

= Evaluation

N
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Supporting Local Efforts
Resource Center

In 2015, create a Minnesota-specific resource center that is easily accessible and
provides key information to local communities, public and non-public schools, school
districts, organizations, and agencies working on SRTS initiatives.

Curriculum Training

In 2015, establish a baseline of curriculum and training that is currently available, and
a list of audiences and their curriculum and training needs.

Mapping
By 2020, increase to quality and quantity of SRTS maps across Minnesota.
Evaluation

In 2015, research existing SRTS evaluation methods used by agencies, schools, or
school districts.



Knowledge Sharing and Guidance

= Funding
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Knowledge Sharing and Guidance

Continue and expand opportunities for collaboration, knowledge sharing, peer
learning, and guidance for SRTS programs, policies, and projects through a variety of
tactics.

Funding

By 2020, provide secure, sustainable funding sources for SRTS infrastructure
and infrastructure projects.
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Developing Policy
Policy and Planning -

By 2020, 25% of school districts have a SRTS plan and a designated SRTS
coordinator.

By 2020, research and review school siting guidelines and renovation policies.
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DISCUSSION
How Can You
Support These
Strategies?

+ Increasing Awareness
* Supporting Local Efforts
» Sustaining Coordination

- Developing Policy
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2016 DAYS ON THE HILL Minnesota

* Transportation Forward: Tuesday April 5,
* Progress in Motion (Wed March 16)

* Healthy Kids Coalition: Wednesday March 16
 See notes about SRTS bonding below

* MN Bike Summit (Bike MN): March 30 (to be confirmed)

SRTS BONDING:

MnDOT included funding, however it did not make it into the Governors proposal.

Healthy Kids Coalition has secured a sponsor in the House, Rep Howe.
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ANNOUNCEMENTS Minnesota

» ProWalk ProBike ProPlace: Call for presentations

* Due Jan 29, 2915 - http://www.pps.ora/blog/now-accepting-

proposals-for-pro-walkpro-bikepro-place-2016-moving-

towards-a-healthier-world/

* There is now a Facebook Group for Walk! Bike! Fun!

* https://www.facebook.com/groups/WBFEducators/
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ANNOUNCEMENTS

SRTS National Conference April 5- 7, 2016

Next Call: Thursday February 18; 10:00 — 11:00AM
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Instead of spotlighting a single community, we would like to highlight a variety of

accomplishments. | invite you to send me a story (words or prepared slide are great) that

will be included on our December call.
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2015 MEETINGS Minnesota

2016 Meeting Dates:
Jeruansit
February 18

March 17
April 21
May 19
June 16
July 21
August 18
September 15
October 20 (Confirm MEA)
November 17
December 15

Call Time: 10:00 — 11:00AM
Call In: 1-866-635-8513
Code: 6516622192
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THANK YOU.




